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Kalido is a leading provider of data driven governance solutions.
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Big Data Statistics at Yahoo!

500 Peta Bytes of Data
50 Tera Bytes of Data added everyday

700 Million Users
Created Hadoop to help deal with Big Data and open sourced it
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Web Analytics — 7 days trafflc
Summary for | R | Seach | | Shaey | Acionv [2]

~Hotlist . ~network (Hetlist Children: included Space |D: O

User login state: ¥ Total (Users were aither logged in or had browser cookies enablad) i Report Settings 2
Page Views ¥ Unigue Usars

4.106,931,241 views 193,020,568 Unique Users

& 30.7% 4 1003%

Time Spent ¥ Unigue Cookies @

9,868,707,129.62 1in= 272,504,994 cookies

4 3283% & 1584%

Sessions ¥ Page Views / Unique User s

512,157,400 scssions 21.28 views! Unique User

& 20.37% 4 1879%

4 2/28/2012
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Time Spent - Breakdown

Hatlist Children Breakdown: Time Spent 2 View Report Country Breakdown: Time Spent 2 Wiew Hep:ﬁ_
Hatlist Children Time Spent “Change Country Time Spant YChange
site (2718085) P 3 72% + Z768% United States P 45.11% + 2801%
intl (7825331) | KRR + 4.27% Taiwan B 0.73% + 3256%
yahoo (ZT866TE) B 795% & 30.58% United Kingdom ._4.12% # 3287%
India Bz275% 4+ 226%
Hong Kong f219% 4 44.43%
Top Bottom Top Bottom
Age Breakdown: Time Spent View Report ' Gender Breakdown: Time Spent View Report
Age Time Spent YChange Gender Time Spent %uChange
Mot Set P oo 51% 4+ 1251% Male P a7 0% 4 41.86%
3544 P 15.88% + 5057% Female e a2 4% 4 46.34%
4554 B 1759% + 48.3% Not Set P 20.61% + 1251%
30-34 B 10.24% 4 56.83% Unknown |0.37% + 2314%
25-29 T 455 4+ 45.15%
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Overview

Test the *effect of product changes on
a sample set of users by before
launching to the entire population

Measure *reach, engagement and

monetization metrics on different
versions of the product pages

Set realistic referral expectations
Forecast impact of product changes Statistical data

Why EXperi ment? Data substantiated decisions

Quantify user reaction Teston smaller scale
Reduce risk




Workflow: Media Business Case

The media team desires to test the effect on user engagement for
different layouts of a webpage before rolling it out to the entire
audience...

The new layout is more engaging than the
existing design...

381 comments Brare  bugess Gase B




Workflow: Setup, Targeting & Reporting

EXPERIMENTATION WORKFLOW

Step 3 : Add Buckets

EditBuckets for "QEDemo™

ge for “News®® UK 90.0 %

@ Buchet Pe

Control Bucket

Test ID

Descrgtisn

Tast Boimbate ——




Step 1 : Experiment Settings

Create New Experiment

Experiment Name I 4 Required
Property |
Hypothesis |

4 Required

Start Date | @1200am GhT 4 Required

End Date I @ Spm GMT A Requited

Sampling Method | BRGEKE ;|| 4 Required

Next |
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Workflow: Setup, Targeting & Reporting

EXPERIMENTATION WORKFLOW
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Workflow: Setup, Targeting & Reporting

EXPERIMENTATION WORKFLOW

The Traffic Splitter then creates control and test group from all visitors of the page

Control Group

All visitors Test Group @




Workflow: Setup, Targeting & Reporting

EXPERIMENTATION WORKFLOW




Results Summar

GROUPMNG: | Hetric [Tmespere =]

Valus Py Propected Walus

Pl % Bl Progectad Valoa Dif

Dt Mange 12587 HIT45RTT L ANER (LY MTHIELAY 119,42 TTTRIE1E
MEe W 48 1954518 37 10368 127260 67 |'13
HEE 2041% 545135 BB 214 00400 102 81 AT BS 123 60 2N 52
1R o345 THEIH W 101 50 I5ERRGT 10
1R 10373 2571035990 11528 IBEEET £3
Lyl I wgritaty Berier I oy v [ v sgescanty Bener Imgutfioien &am
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Ime Spent — control Vs Test

(" All Metrics {" Clicks (" Page Views {“CTR (" Sessions (v TimeSpent {* Unique Viewing Cookii

TimeSpent
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SUCCGSS StO I’I €S . wider Today Module Headline Image

Front page team desires to test the effect on user engagementon the Today module content, as a

result of widening the headline image

Control group has a narrow headline image and the test group has a wider headline image

Control Bucket Test Bucket
m— — The CTR of the Today
module increased as

Court

STERTARsET sremTe e TODAY - August 06, 2 : ]
Universh‘y's big blunder = - — i .
e/ — aresult of widening
: the headline image

IC San Diego sends a warm welcome
nmall to the wrong list of students
Colossal screwup’
Stakes higher in financial sid game
= Snag sina-mater perks = Y1 Buzz

Another fallen Tdol”
Anocther “ich stant gets the boot
= Worst drinks in America
One belt-busting beverage has 2 010 = Truth skout bottied waler
ko @, Low-calorie iced tea

“ Ulll!kely ca date for OB
g te calories and more fat than a stick of

d land QB Jay Cutler
NASLAR f'ms in a ilenzy butter = Shocking tems to avoid
== for ol Fools" hoac

- “
L
Wiirvy Sdol’ il

Pregnant Aerosmith singer
survivor's tale N hosptsl miss Pouls

Car and Driver ap.

More: Featwwed Buzz
Now All We Need Is a Spokesperson

< >




Success Stories: wider search Box

Front page wants to test the effect on user engagementon Search link as a

result of widening the search box.

Control group has a regular search box the test group has a wider version of search box

Control Bucket

Web  Images

il

= Video | Local | Shopping | more -
R

\ Web Seaich \

Test Bucket

LOCAL SHOPPMIG ORE

Web Search

Awider and
pronounced search
box led to an
increasein the
CTR of the

search link.
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